ProductivityTool.com
Channels audited: Landing page, Instagram profile, Facebook page
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What’s Working

e Crisp design with modern Ul screenshots.
e Clear “Free Trial” button above the fold.
e Social proof logos from well-known startups add credibility.

What Needs Fixing

Unclear value prop The current headline: “The Future of Productivity” is vague and doesn’t speak to the value of the tool.
An updated headline might be: “Organize Tasks, Deadlines, and Teamwork in One Place” (concrete
and benefit-driven).

Weak onboarding CTA You can have a stronger CTA to encourage more customer sign-ups. I’d suggest “Start Free, No Credit
Card Needed” (removes friction).

No real-life examples Building trust is important. Add 2-3 customer stories or screenshots of real workflows (“See how a 5-
person startup runs sprints with our app”).

Buried pricing The pricing is hidden in the footer and difficult to find. Bring it up into the main nav to reduce bounce
from skeptical visitors.

Quick Wins To Implement This Week

e Rewrite hero headline & subheadline with clear benefit.
e Add a “No credit card” badge to free trial CTA.

e Pull one customer testimonial into the landing page.

e Move pricing into main nav for transparency.

Where to Promote Your Business
1. Share quick demos on LinkedIn

e Post short clips showing how ProductivityTool makes task management easier.
e Example: “Here’s how our tool saves 5 hours a week for a 3-person team.”

2. Answer questions in startup communities

e Be active in Indie Hackers, r/Saas, or founder Slack groups.
e Example: When someone asks about productivity software, share a helpful answer + a link to your tool.

3. Start a weekly email tip

e Add asimple signup box: “Get one productivity hack in your inbox every Friday.”
e Keeps your product top of mind and builds trust.

4. Write blog posts that solve real problems

e Example: “How to manage deadlines in a small team” - naturally weave in how ProductivityTool helps.
e These articles can rank on Google and bring in steady traffic over time.

5. Create a referral perk

e Offer existing users a bonus when they invite teammates.
e Example: “Invite 3 team members, unlock Pro features free for a month.”

Estimated Impact

Higher trial signups + lower bounce rate



